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The face of golf is  changing…



MILLENNIAL GOLFERS 
AND GROWING

99% 
of millennial golfers 
would play more if 
they had more time

99% 
of millennial golfers 

would rather play golf 
than watch it on TV

75% 
of millennial golfers
define themselves 

as golfers
Source: Golf Digest Millennial Study 2013



…AND GOLF DIGEST 
   IS CHANGING WITH IT



AGE 21-34: 
  GOLF DIGEST’S
  FASTEST GROWING 
  READER SEGMENT 

% CHANGE SINCE 2010
GOLF DIGEST +13%
MEN’S HEALTH +5%
MEN’S JOURNAL +3%
GQ +1%
ESPN THE MAGAZINE -3%
MEN’S FITNESS -6%
SPORTS ILLUSTRATED -12%
GOLF MAGAZINE -20%
OUTSIDE -21%
ESQUIRE -29%
DETAILS -31%
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  THIS MAGAZINE JUST LOOKS TOTALLY 
DIFFERENT THAN IT DID 10 YEARS AGO, 
5 YEARS AGO... IT LOOKS LIKE A GQ  
OR AN ESQUIRE.

CABELL SMITH, 
GOLF DIGEST MILLENNIAL FOCUS GROUP RESPONDENT



VISUALLY CAPTIVATING



A CAPITALIST TOOL



FASHION FORWARD



MILLENNIAL COOL



GOLF
IS A 
LIFESTYLE  

MORE THAN JUST A SPORT...



93% 
OF GOLFERS AGREE GOLF 

ENABLES NETWORKING

76% 
OF GOLFERS AGREE 

GOLF IS THE MOST HELPFUL 
SPORT IN BUSINESS 

Source: Golf Digest Millennial Study 2013



SHINING
THE SPOTLIGHT ON 

TECHNOLOGY



INNOVATION



Source: MRI Doublbase 2013, Golf Digest Audience Survey 2013

Golf Digest’s audience spent $6.7 billion 
on electronics in the past year 
(representing 27% of the total golfers 
electronic spend)

99% of readers agree that Golf Digest’s 
content is reflective of technological 
changes in golf right now



  Golf has definitely helped me in my 
career. The game has allowed me to 
develop personal relationships with 
very senior people at a young age, 
which is something my non-golfing 
peers have not been able to do.

NATE MOORE, 
GOLF DIGEST MILLENNIAL FOCUS GROUP RESPONDENT



ASPIRATION      
THRIVES

54%  of millennial golfers plan to 
join a country club in the next five years

Index 129
Top management, millennial golfers

Index 180
Top management, Golf Digest readers

Source: Golf Digest Millennial Study 2013, MRI Doublebase 2013



  It’s pretty cool to have technology 
at your finger tips. You can have 
a rangefinder and a scorecard all 
in one place.
Mike Kling, 
Golf Digest Millennial Focus Group Respondent



95% of millennial golfers feel 
that electronic measuring devices 
should be allowed on the golf course

92% of golfers use electronic 
measuring devices while playing golf

Millennial
golfers
technology go 
hand-in-hand

+

Source: Golf Digest Millennial Study 2013



The 
Entourage



5.9 Million readers
1.1 Million readers
15 Million monthly page views
100,000 readers
200,000 readers
3 Million users
580,000+ followers

Golf Digest
Golf World
GolfDigest.com
Golf World Monday
Golf Digest Stix
Mobile Apps
Facebook, Twitter, 
Instagram

5.9 
Million Readers

15
Million Monthly

Page Views

100k
Readers

200k
Readers

3
Million Users

1.1 
Million Readers

Total Reach:  25,880,000



GOLF DIGEST 
VIDEO CHANNEL

The Golf Digest Video Channel 
focuses on everything that 
golfers love:  Equipment, instruction, 
golf humor, lifestyle programs 

Premium programming includes: 
 > The Hot List
 > NerveWrackers
 > Breaking Bad
 > Shanked 
 > Cover Stories



#2 
COMSCORE LIFESTYLE CATEGORY*

#23 
COMSCORE VIDEO RANK*

#101
YOUTUBE PARTNER RANKING

550M
TOTAL 2013 VIDEO VIEWS

15M
MONTHLY UNIQUE VIEWERS

38% OF USAGE IS ON TABLET, 
SMARTPHONE & OTT

D I S T R I B U T I O N 

CHANNELS
Source: comScore 2013, * comScore October 2013

OTT = over-the-top content, video delivery over the internet without a system operator i.e. Roku



BEYOND THE PAGE



 
NIGHTCLUB 

MEETS DRIVING 
RANGE

MAX ADLER
DEPUTY EDITOR, 
GOLF DIGEST MAGAZINE

WHERE DRINKING 
IS FIRST AND 

GOLF IS SECOND 

50% of TopGolf attendees are social golfers 

18.8 MILLION guests projected 
in 2017, larger than the total NFL attendance 

Source: TopGolf



GOLF DIGEST 
TOP GOLFIN 2015
The Hot List is Golf Digest’s yearly
report on the best new golf equipment. 
Golf Digest brings the Hot List to life 
via a four-city experiential tour.

AT 



GOLF DIGEST
GOLF & BODY
Golf Digest hosts premiere events 
at Golf & Body: NYC—an elite 
members-only urban country club, 
which attracts the most powerful 
names in media, sports, and business 
(memberships start at $12,500 per 
year). The fun events bring together 
VIPs and industry leaders who are in
the New York area.

AT 



GOLF DIGEST’s 
MUSIC ISSUE 
These days, rappers, rockers, pop and country 
stars are all citing golf as their favorite hobby. 
In the November 2014 issue, Golf Digest identifies 
this diverse group of golf-mad musicians with 
our highly anticipated ranking of the “Top 100 
Golfers in the Music World.” To celebrate this
editorial franchise, Golf Digest is planning a major 
party and concert.



GOLF DIGEST
THE MASTERS
Golf Digest will create a high-impact  
branding opportunity at the 2015 Masters, 
hosted at renowned Augusta National  
and attracting golf’s most celebrated star  
players next April.

AT 2
0

15
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